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Search is broken

What is wrong with it ?

Text based search has not changed in 25 years

Disruption by ChatGPT is an existential threat to Google

Google has turned the ad-tech revenue generation dial up to 11 which is bad for 
search efficiency

Searching for Information and searching for Goods and Services are completely 
different

Text based search is already losing out on mobile

platforms 

Find out more

“We expect that advertising funded search engines

will be inherently biased towards the advertisers 

and away from the needs of the consumers.”

Sergey Brin and Larry Page, Google Founders 

Google might be the 600lb Gorilla 
with $279.8bn in revenue but it is 

under performing and it is not just us 
who thinks so.

Watch the Video

https://www.bubblr.com/search-is-broken-what-is-wrong-with-it/
https://www.youtube.com/watch?v=48AOOynnmqU
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The Internet Is Broken

What is wrong with it?

Inrupt

( f i n d  o u t  m o r e )

https://www.inrupt.com/
https://www.bubblr.com/the-internet-is-broken-what-is-wrong-with-it/
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Why Bubblr Search

is so much better?

( f i n d  o u t  m o r e )

Inrupt

https://www.bubblr.com/the-internet-is-broken-what-is-wrong-with-it/
https://www.bubblr.com/why-is-bubblr-search-better/
https://www.bubblr.com/the-internet-is-broken-what-is-wrong-with-it/
https://www.inrupt.com/
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We believe our patents are the most disruptive and valuable in 
the world making all our IP defensible

(find out more)

https://www.bubblr.com/how-can-this-broken-internet-be-fixed/
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What are our products?

When will they be 
available?

P r o d u c t  d e m o n s t r a t i o n  o f  s e a r c h i n g  f o r  s e r v i c e

P r o d u c t  d e m o n s t r a t i o n  o f  s e a r c h i n g  f o r  g o o d s

H o w  i t  w o r k s .  T h e  G r e e n v i l l e  s t o r y

https://www.bubblr.com/product/
https://www.bubblr.com/product/#goods
https://www.bubblr.com/the-simplest-example-of-an-ethical-web-application/
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• Open Source Flutter app templates
• Sand boxes
• API’s

Making it easy for developers to build their own community apps or integrate 

the Ethical Web into their existing apps

Our patented technology provides - An Open Source SAAS platform

- The Ethical Web
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Bubblr history so far

( f i n d  o u t  m o r e )

https://www.bubblr.com/the-internet-is-broken-what-is-wrong-with-it/
https://www.bubblr.com/bubblr-history/
https://www.bubblr.com/the-internet-is-broken-what-is-wrong-with-it/
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• Appointing an experienced board of directors
• Retail fund raising through Crowdfunding with WeFunder
• Uplist to OTCQB as a precursor to organic Uplist to Nasdaq
• Deliver products rather than concepts. Open source community apps

Focus on improving the share price with marketing, attention and visibility

What is the strategy for 2023. How do we move the share price?
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The Ethical Web Manifesto

An internet that decentralises 
profits and data collection 

Bubblr charges a license fee for using its Open Source 
platform, but the majority of the revenue that is 

generated by any Super Apps built from our open-source 
app templates goes to the app owners, not to Bubblr. 

An internet that protects 
citizens' rights to privacy

Using our model, consumers are completely anonymous -
we capture no personal data and no behavioural data. 

An internet that levels the playing 
field for businesses 

Search results are currently distorted by those with the 
deepest pockets. With our model, suppliers' search priority is 

determined by their performance alone with all suppliers 
paying a simple flat monthly fee. An internet that combats social and 

cultural division 

Social media companies deliberately provoke anger and 
division to get more eyeballs, clicks and revenues. This 

absolutely does not need to be the case

An internet that is not 
corrupted by advertising

The Ad-tech* industry has distorted the Internet, so 
content providers are just chasing eyeballs and clicks. 

Content quality and veracity are sacrificed for controversy 
and lies. 

*Ad-tech refers to the tools and software used by brands, publishers, platforms etc. to target 
their advertising methods and to measure their success, allowing tailoring of their 
advertising.12
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96% 86%

62%
of US small businesses 

believe their Facebook 

advertising is failing.

81%
of US adults believe the 

risks of companies 

collecting their data 

outweigh the benefits.

47% $5,000
is the recommended 

minimum spend per 

month on Google alone.

The market 
demands
alternatives.
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O P E N S O U R C E
D E V E L O P E R S

C o n s u l t a n c y  &  I T  
s e r v i c e s

L i c e n s e  r e v e n u e E n t e r p r i s e  S a l e s

Open Source 
SAAS model
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PATH TO REVENUE

2023 2024 2025 2026 2027
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B U B B L R USE OF FUNDS

IT & R&D $85,000

Professional Fees $177,000

General $5,000

Staff $140,000

PR & Marketing $15,000

Crowdfunding $100,000

Contingency $38,000

Total $600,000

16



B U B B L R Company Ownership Cap Table (OTC-Pinks)
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Executive team

S TE V E  MO RRI S V I RG I N I A MACKI N DAV I D  CHE T W O O D UNDE R 
AP P O I NTME N T

UNDE R 
AP P O I NTME N T
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Non-executive advisory board

C E C I L  P E T E R S B AR R Y  S H O O PO T T O  B E R K E S
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Defensible US Patent

Bubblr. The Future of Search

Building the Ethical Web movement

A Platform Shift for the Internet

Superior team, Superior strategy

Over $6.5MM Raised To-Date

OTCQB in weeks, Platform Launch Q3 2023, Nasdaq Q4 2023 (maybe earlier)

Over 500 Founder shareholders
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BUBBLR

T HE  FUT URE  FO R S E A RCH &  CHA NG I NG  T HE  W O RLD W I TH 

T HE  E T HI CAL  W E B

STEVE MORRI S  

FOUNDER

Steve.morris@bubblr.com

CO NT A CT

mailto:steve.morris@bubblr.com
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